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Penelitian bertujuan untuk mengetahui pengaruh harga dan promosi terhadap citra merek serta implikasinya terhadap proses keputusan pembelian produk skincare emina cosmetics di Cihampelas Walk Bandung. Hasil penelitian ini diharapkan dapat menjadi  bahan masukan di bidang industri kosmetik tentang bagaimana konsumen menanggapi produk skincare yang kini tengah dipasarkan, sehingga dapat dipergunakan sebagai bahan evaluasi strategi pemasaran.
Metode penelitian yang digunakan adalah analisis deskriptif dan verifikatif. Pengumpulan  data yang digunakan adalah wawancara dengan menggunakan kuesioner disertai dengan teknik observasi dan kepustakaan, teknik pengambilan sampel menggunakan consecutive sampling. Pengumpulan data di lapangan dilaksanakan pada tahun 2021. Teknik analisis data menggunakan  Analisis Jalur.
Hasil penelitian menunjukan bahwa secara umum harga, promosi, citra merek dan proses keputusan pembelian relatif cukup baik. harga  dan promosi berpengaruh terhadap citra merek baik secara parsial maupun simultan dan  citra merek berpengaruh terhadap proses keputusan pembelian produk skin care Emina Cosmetics.






This study aims to determine the effect of price and promotion on brand image and its implications for the purchasing decision process of emina cosmetics skincare products at Cihampelas Walk Bandung. The results of this study are expected intended to be as suggestions for input in the cosmetic industries in knowing y on how consumers will react respond to skincare products that has been and currently on the marketare currently being marketed. It is expected to be used , so that they can be used as material for evaluating marketing strategies.
The research methods used areis descriptive analysis and verification. The data is collected via data collection used is an  interview by using a questionnaire accompanied byalong with observation and literature techniques and literature study, the sampling technique used is using consecutive sampling. The collection of data is done Data collection in the field will be carried out in 2021. The data analysis technique used iss Path Analysis.
The results showed that in general, the price, promotion, brand image and purchasing decision process were relatively good. pPrice and promotion affects the brand image either partially or simultaneously and brand image affects the purchasing decision process of Emina Cosmetics skin care products.
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